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Who Should Attend

Dealership Personnel responsible for the Dealership’s Website

Duration


One Day – 9:30 a.m. to 3:30 p.m. 
Investment Per Person

$165 (Members) – $215 (Associate Members) – $265 (Non-Members) includes:

· Continental Breakfast

· Hot and Cold Beverages

· Lunch

· Participant Materials

· Career Tools

· Professional Coaching

Course Description


Have you noticed all the buzz regarding Social Networks, Blogs and Video.  What’s the big deal about Blogs, Social Networks, permission-based E-Mail Marketing and Online Video?  A recent study by Jupiter Research found that “49 % of blog readers, defined as someone who reads at least one blog a month, and 71 % of frequent readers all read more than one blog per session.”

Unfortunately, the dealer community has received mixed messages about the pros and cons of these and other Web 2.0 elements like Video and Social Networking sites.  One of the objectives of this workshop is to separate truth from myth, as well as demonstrate how these tools will benefit dealerships.  Using research and real-life case studies of local New Jersey auto dealerships, you will discover the impact this media will have on your bottom line.  


Please Note:  This is not an Internet/BDC Class.  This is geared toward Search Engine Marketing.
Topics covered

Through this fast-paced and interactive workshop, you will learn how to create your own Blogs and Videos.  Not just why to create them and where to host them, but how to do it in a Search Engine Optimization friendly way that increases your Website presence and adds to your overall marketing strategy.  We will also provide unique strategies you can use to build an audience for your Blogs to create connections with your customers.  
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